SCREENER:  Halifax

INTERVIEWER NOTES: FOR EACH GROUP

· RECRUIT ONE ADULT FROM 9 DIFFERENT HOUSEHOLDS.

LOYALTY GROUP DEFINITIONS:

All the participants are McDonald’s users in Past 4 Weeks

McDonald’s most frequent: VISIT MCDONALDS MOST OFTEN (Q.6a)

Competitive loyals: VISIT RESTAURANT OTHER THAN MCDONALDS MOST OFTEN (Q.6a), RESTAURANT OTHER THAN MCDONALD’S IS FAVOURITE (Q.6b)

INTRODUCTION:

Good Evening.  My name is 


 and I’m calling from ……….., a professional market research company.  Today we are talking to a random sample of adults about restaurants. 

From time to time we get opinions on a specific subject by talking with a group of people.  We are organizing one of these focus group discussions to take place during the week of  ……………. afternoon/early evening.  If you qualify, we would like to invite you to attend and have the opportunity to talk about what different brands.  The discussion will take 2 hours and as a token of appreciation, you will receive $ …..  Would you be interested in participating?

· Yes

· No

[IF NO, THANK AND ASK IF THERE IS ANOTHER PERSON IN HOUSEHOLD WHO WOULD BE INTERESTED IN PARTICIPATING]

1. Thinking of the times that members of your household visit a restaurant for breakfast, lunch, or dinner and selecting which restaurant to visit, would you say that…?

· You are mainly or jointly responsible for making these decisions or

· Someone else makes these decisions.

[IF MADE BY SOMEONE ELSE, ASK TO SPEAK TO THE PERSON WHO IS RESPONSIBLE. RE-INTRODUCE AS NEEDED]

2. Do you personally, anyone in your household or close friends work in any of the following industries? How about….?

·  Market Research

·  Advertising

·  Media (TV, radio, newspaper)

·  Food Industry (i.e. restaurant, grocery store, food manufacturer, distributor, broker)

[IF YES TO ANY, THANK AND TERMINATE]

3. Which one of the following categories best describes your age? READ LIST. CHECK ONLY ONE.

· 17 Or Younger – THANK AND TERMINATE

· 18-20

· 21-24  

· 25-29- THANK AND TERMINATE FOR YOUNG ADULT GROUPS; TERMINATE IF MALE (MOMS ARE FEMALE!)

· 30-35

· 36-44

· 44+

YOUNG ADULT GROUPS: IF 17 OR YOUNGER OR 25+ THANK AND TERMINATE. GET GOOD MIX OF AGES.

3A. Do you have any children between the ages of 3 and 9 in your household?

· Yes

· No- THANK AND TERMINATE FOR MOMS

4. When was the last time you visited a quick serve or fast food restaurant?  Some examples of quick serve restaurants are Wendy’s, Tim Hortons, McDonald’s, Subway and Burger King.  DO NOT READ LIST.

· One month ago or less 

· More than one month ago – THANK AND TERMINATE

[IF MORE THAN ONE MONTH AGO, THANK AND TERMINATE]

5. And on average, how often do you personally visit a quick-serve restaurant? DO NOT READ LIST. 

· At Least Once A Week

· At Least Once Every 2-3 Weeks

· At Least Once A Month

· Less Than Once A Month – THANK AND TERMINATE

[IF LESS THAN ONCE A MONTH, THANK AND TERMINATE]

6a. Thinking of the last 10 visits you personally made to a quick-serve restaurant, how many of those 10 visits were to each of the following quick serve restaurants? READ LIST. Were there any others? Which one(s)? ENSURE SUM OF VALUES GIVEN BY RESPONDENT EQUALS 10. . [IF NO VISITS AT ALL TO ‘MCDONALD’S’ THANK AND TERMINATE OTHERWISE CONTINUE].
	
	6a) # TIMES
	6b) FAVOURITE
	6c) WOULD NEVER VISIT IN FUTURE

	Arby’s
	
	
	

	A & W
	
	
	

	Burger King
	
	
	

	Coffee Time
	
	
	

	Harvey’s
	
	
	

	KFC
	
	
	

	McDonald’s
	
	
	

	Mr. Sub
	
	
	

	Pizza Hut
	
	
	

	Pizza Pizza
	
	
	

	Subway
	
	
	

	Taco Bell
	
	
	

	Tim Horton’s
	
	
	

	Wendy’s
	
	
	

	Other 
	
	
	


6b. Which one quick serve restaurant is your personal favourite? [CHECK ONLY ONE].
6c. And what quick serve restaurant, if any, would you refuse to consider visiting in the future?

[CHECK AS MANY AS INDICATED BY RESPONDENT. IF MENTIONS ‘MCDONALD’S’ THANK AND TERMINATE OTHERWISE RECORD AND CONTINUE].
YOUNG ADULT GROUPS:  MCDONALD’S IS NOT MOST FREQUENT IN 6A AND IS NOT FAVORITE IN 6B.

MOMS:  MCDONALD’S IS MOST FREQUENT RESTAURANT IN 6A.

7. Please tell me the extent to which you agree or disagree with each of the following statements…READ LIST. CHECK ONLY ONE FOR EACH STATEMENT ON LIST. 

Strongly Agree

Somewhat Agree

Somewhat Disagree 

Strongly Disagree

	
	Strongly Agree
	Somewhat Agree
	Somewhat Disagree
	Strongly Disagree

	Taste is an Important Reason For Visiting A Fast Food Restaurant
	
	
	
	

	I enjoy talking to and meeting new people
	
	
	
	

	I like trying out new food products
	
	
	
	


[IF SOMEWHAT OR STRONGLY DISAGREE WITH ANY ITEM IN Q.7 THANK AND TERMINATE]
8. Are there any ingredients in foods you don’t like to eat or can’t eat? RECORD AND CHECK ITEMS BELOW.  IF MATCH ITEMS LISTED IN 8b THANK AND TERMINATE, OTHERWISE CONTINUE TO Q8b.

8b.  Just to make sure, please tell me if your allergic to or don’t like to eat any of the following ingredients/types of food.  How about…? READ LIST.  

	Red onions
	Poppy seeds
	Taco chips

	BBQ sauce
	Sesame seeds
	White Onions

	Lettuce
	Cheese
	Spices

	Carrots
	Bacon
	Salad Dressings

	Tomatoes
	Chicken
	Salads

	beef
	Taco spices
	

	Pickles
	Sour cream
	

	bread
	Salsa sauce
	


 [IF MENTION ANY OF  THE ABOVE, THANK AND TERMINATE]

9. How often do you personally eat meats or foods containing meat? Would you say regularly, sometimes, rarely, or never?

· Regularly

· Sometimes

· Rarely – THANK AND TERMINATE

· Never – THANK AND TERMINATE

[IF RARELY OR NEVER, THANK AND TERMINATE]

9B. How often do you personally eat fast food in general? Would you say regularly, sometimes, rarely, or never?

· Regularly

· Sometimes

· Rarely – THANK AND TERMINATE

· Never – THANK AND TERMINATE

[IF RARELY OR NEVER, THANK AND TERMINATE]

10. I’d like you to think of the television commercials you have seen in recent times and pick one that was particularly appealing to you.  What product/service was being advertised? What intrigued you most about this commercial?  What was missing that would have made it even better?    

[ENGAGE RESPONDENT IN CONVERSATION. RECORD VERBATIM ANSWER BELOW.]

IT IS ABSOLUTELY CRUICIAL FOR THE SUCCESS OF THIS STUDY THAT YOU RECRUIT ONLY “ARTICULATE” INDIVIDUALS.   

BY ARTICULATE, WE MEAN THAT AS YOU ARE SPEAKING WITH THE RESPONDENT, HIS/HER ANSWERS ARE THOUGHTFUL, COMPLETE, AND RELATIVELY INVOLVED.  

SINGLE WORD ANSWERS, “I DON’T KNOW” OR SILENCE ARE SIGNS THAT THIS RESPONDENT IS NOT SUFFICIENTLY ARTICULATE FOR OUR PURPOSES. INDIVIDUALS WHO STAMMER, HAVE A SERIOUS SPEECH IMPEDIMENT, OR WHO ARE NOTICABELY SHY DO NOT QUALIFY (THANK AND TERMINATE) FOR THIS STUDY.

12. The following are for Classification Purposes Only. Which of the following categories best describes your household income, before taxes?

·  Less Than $25,000 – THANK AND TERMINATE

· $25,000 - $49,999

· $50,000 - $75,000

· Over $75,000

13.  And when was the last time you participated in a focus group discussion? DO NOT READ LIST.

· Less Than A Year Ago – THANK AND TERMINATE

· Year Ago or Longer

· Never

[IF LESS THAN A YEAR AGO, THANK AND TERMINATE]

14. RECORD GENDER

· Male

· Female

15.  And are you….? READ LIST. CHECK ONLY ONE.

· Working Full-Time (35 hrs. +) 

· Working Part-Time (under 35 hrs.)

· Unemployed – THANK AND TERMINATE

· Homemaker – RECRUIT MAXIMUM OF 4 PER MOMS GROUP

· Student  

· Retired – THANK AND TERMINATE

16. What is your current occupation?

RECORD VERBATIM RESPONSE. WATCH FOR VARIETY.

What is the highest level of education that you have completed? (READ LIST)

PUBLIC SCHOOL
1
- THANK & TERMINATE
SOME HIGH SCHOOL
2
- THANK & TERMINATE
GRADUATED HIGH SCHOOL...
3
- MAX 1 PER GROUP 

SOME COLLEGE...
4

COMPLETED COLLEGE
5

SOME UNIVERSITY
6

GRADUATED UNIVERSITY
7

17. As I mentioned earlier, you will have the opportunity to taste some food products and talk about them in a group setting.  You may also do some reading and writing.  I would like to make sure that you are comfortable with this.  

· Yes

· No – THANK AND TERMINATE

IF NO THANK AND TERMINATE.  [NOTE: MAKE SURE THAT THERE ARE NO NEGATIVE BEHAVIOURS (I.E. “I ONLY EAT THE FOOD I COOK AT HOME.)]

GROUP DATES: CHECK THIS RESPONDENT’S GROUP

·  GROUP 1:  MOMS MCDONALD’S FREQUENT USERS 6:00 PM  WED, MAR 2

·  GROUP 2:  YOUNG ADULTS COMPETITIVE LOYALS 8:00 PM WED, MAR 2

Great! I’d like to invite you to attend a group discussion on food products. 

The session will be held at [TIME PM] SHARP ON [DAY]. 

MAKE SURE THAT RESPONDENT CAN MAKE IT DURING THIS TIME AND CAN ARRIVE AT LEAST 15 MINUTES AHEAD OF SCHEDULED TIME.  IF RESPONDENT CANNOT, PROVIDE ALTERNATE TIME GIVEN THE LOYATLY GROUP OF THE RESPONDENT. 

ASK HOW RESPONDENT WILL BE ARRIVING AND PROVIDE ADDITONAL DIRECTIONS AS NEEDED.

Please make sure you have not eaten for at least 3-4 hours - you will have ample food and refreshments available to you over the 2 hours.  Also, please make sure you arrive at least 15 minutes ahead of time and that you may be asked to show some form of identification when you arrive at the facility.

We are only inviting 9 people so I need to be quite sure that you will attend.  If for any reason you are unable to make it to the session, please call us AS SOON AS POSSIBLE so that we can find a replacement.  You can reach us at 




.

The more notice you can give us, the better. Please don’t send someone else in your place.

We will be calling you back a day or two before the focus group to confirm your participation.  May I have your name and phone number at home and work?

Full Name: 






Home Phone: (
)




Work Phone:  ( 
)      


 
Thank you and we look forward to seeing you! TERMINATE.

